





teo

570 1 HISTORY ABOUT THE COMPANY

» .7 “Tio Picho, also known as
"La Casa de Miel," was EEL TIO |
founded in 1983 in Las e e i O
Hurdes, a region in the g —— - g

orovince ot Cdceres,

Extremadura, Spain. The

company was
established by Anastasio
Marcos, his wife
Esperanza, and their
children.




[he primary. goal, of [io- Picho- i Lo pregerve (L/wbeeéﬁe[o\mg/ Uradidiong of Dheir
region by uping arlipanal, procegging melhodf pagged down through generalions.
[hey. aim Lo promole Uhe lypical producly. of Lag {furdep. enpuring Uheir high
czu,a&t% and nalural, origin [he company. iz commiied Lo mau’ntcum’ng, Lhe mte?rdfy,
and herdiage of Uheir producly while expanding Uheir markels reach bolh locally. and
v iternalionally.




[io- Picho hag a rich Wr% and
providing authenticity. and a glrong
frand octary,.

2 [iverge Product Range: They offer
a widle range of nalural, W al
P oducly. iﬂoéwq/m? /wne%,, pollen.

royaljelly. and propolis. ap well ag

creamg-.

3 Q““é‘f% Asgurance: T/w
oroducty are hrandd By
Food. enJ:armg,/u?/b %‘aﬁt% and
natural, origing. which W&

congumer Urugl

4 Local and Tourigl; fippeal. Their
fOcaf o re?wna[, ﬁmcia(&'ep
appeals o both local, cugtomerg and
taw‘q:@ en/wma‘ng, Lheir markel

bage.

1 Limited, Mar &t/{ea,c/b A
]amd?’_m” W%"”MWM w;peafw
regéon, IL/Wmaréetreadbma_%,@
limited compared to- larger. more

commercialized com/@emrﬁ

Mebhodg:™" While artiganal methodf:
wreaslrenglh, Uhey may algo- i
/U’gﬁ demand.

3 SeaponalVariahilily: The
production of nalural,bee producly. car
mvd’anmenta/, cﬁan% Uﬂﬁaﬁéﬁ g

A cheMarkel: Their specialized
wauctrang,emz?/;tnot%@wj/mw
roader maféetoce?ment ,eotmbaléy,

liniing grouth oppsrtuniiey

[Pr oq/ud;; T/z,ere, §-an mcreaé;zng,
conpumer preference for natural and
or ganic pr oqlucly. which Tio-Pichs- can
Cwera?e,,

2 E-commerce W&wan/m?
ZL/LW Oﬂ&n&/b/‘q;enoem W"Ma,
wider audlence and increage pales-

3 product Imovalion. new producly
and Raworg can allrach more cugliomery

4 Tourin Grouwth: Promoting ther

producty ap regional gpecialliep can

wp{faﬁz& on the growing Lrend of
culinary Usurigm.



1 [ntenge Compelilion: The natural and organic
produch markel i highly. compeliive. wibh many
eplakliphed lorands-

2 Envu*anmenta// Cﬁauen% chtor;» Like c&mat@

cépmg,e can aq/veq;eéy, affect bee /w,wéabm(p and

honey production

Regulatsry Changes Strictar food gafity and

envurenm) ental, re%da@ony could uncreape /aroq/uc{fwn
corls.

4 Economic Inytaw.' Economic downlurng can

requce congumer Wenq/mg, o Non- eﬁ:entca[/ é(JJem(yL like
arliganal, honey and related producty



1 Commilment, Us- Suglainaloililyy.
[io- Picho- upep guplainalble heckeeping
/amcﬁcq: which ﬁe(,e\ /am{fectbee 1 Family-Quned [nte?n'tf,:

popuéaﬁan; and bwq/weryt% [he company. g governance i dw‘y
1 Communily. Engagement: Tio-Pichs- Lied to- /éumé%, valueg- and Uradiliong.
promoles- local. employment; and /arwn&éhgzbanhmrenc%ana/eﬂma//

2 Eeo-friandly Producty- supporly Ve regional. economy. by | ,
Their ]%ag: on natural and ar@;:ana/, gourcing locally and employing lscal bugincgp proclice
production meljod reduces er 2 Qualily frpurance: fhering to-Uhe
envofanmenta// meads s 0 uaﬁlﬁf, of L5 T/prr odl Mt{’ " Exf/emaq/ura, ,fooq/ ' quafﬂ%, A:tanq/arqg;
contribule lo heallh and well-heing by “FF accountaloilily and prodiuct
3 dmden% 7_/‘% need Lo providing nalural, and nulrilioug- ‘”&?’45;'
CGH&NW unperove waé:ta 0;9&"”&-
management; and reduce their carkon 8 Challengey: fip Uhe company. grous.

| | | | 3 W&ﬂ% @ng«/aif (afoor macmfa.wmg, governance J;Ifanq/arqu and
Wmt lo W wd%ocﬁw(fer praclices and maintaining high galely a-q/afatmg« Lo modern luginess praclices
environn entaLthan q/arqj', glandardg. in production i- egpential. while preperving Uradilional values will,
be crucial,






